A CENTURY OF INNOVATION
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OUR STORY

A GLIMPSE INTO THE LEGACY OF
SPIRO SPATHIS

IN 1920, A VISIONARY GREEK ENTREPRENEUR NAMED
SPIRO SPATHIS ARRIVED IN EGYPT WITH A DREAM TO
SHAKE UP THE BEVERAGE INDUSTRY. BY 1922, HE HAD
MADE HISTORY BY LAUNCHING EGYPT'S VERY FIRST
SODA DRINK: THE LEMONADE FLAVOR. THIS MARKED
THE START OF AN ICONIC BRAND, QUICKLY GAINING A
REPUTATION FOR QUALITY AND CREATIVITY. EVEN
AFTER SPIRO'S PASSING IN 1950, HIS FAMILY CARRIED
HIS VISION FORWARD, STAYING TRUE TO THE HIGH
STANDARDS HE HAD SET.

IN 1998, A NEW CHAPTER BEGAN WHEN MYMCO
(FORMERLY SAPSA) ACQUIRED THE COMPANY AND
ITS BRAND. THIS ACQUISITION BROUGHT A WAVE OF
MODERNIZATION, WITH NEW FLAVORS AND EXCITING
INNOVATIONS, ALL WHILE HONORING THE BRAND’S
STORIED HERITAGE. TODAY, SPIRO SPATHIS REMAINS
ONE OF EGYPT'S TOP-TIER BEVERAGE BRANDS,
BOASTING A LEGACY OF OVER 100 YEARS. WITH A
STEADFAST COMMITMENT TO QUALITY AND A FLAIR
FOR INNOVATION, SPIRO SPATHIS CONTINUES TO BE A
BELOVED NAME, TRUSTED BY GENERATIONS OF
CONSUMERS ACROSS EGYPT.
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THE SPIRIT OF SPATHIS

SPIRO SPATHIS WAS KNOWN FOR HIS RELENTLESS
PASSION AND DETERMINATION TO MAKE A
DIFFERENCE. WITH A DEEP DRIVE TO CREATE UNIQUE,
INNOVATIVE PRODUCTS, HE AIMED TO BRING
SOMETHING FRESH AND LASTING TO THE MARKET.
THIS PURSUIT OFEXCELLENCE POSITIONED THE
COMPANY AS A TRAILBLAZER IN THE BEVERAGE
INDUSTRY, ESTABLISHING A REPUTATION FOR QUALITY
AND RELIABILITY THAT ENDURES TO THIS DAY.

BEYOND HIS ENTREPRENEURIAL FLAIR, SPIRO WAS
KNOWN FOR HIS DEDICATION TO EVERY DETAIL OF HIS
CRAFT. THE COMPANY'S ICONIC LOGO, OFTEN
MISTAKEN FOR A FLY, IS ACTUALLY A BEE—SYMBOLIC
OF HIS EARLY WORK WITH BEEHIVES. THIS SYMBOL
REPRESENTS SPATHIS" VALUES OF HARD WORK,
CREATIVITY, AND DEDICATION TO INNOVATION.
TODAY, THE BEE LOGO IS A LASTING EMBLEM OF
SPATHIS" SPIRIT AND A PROUD REFLECTION OF THE
BRAND'S LEGACY.
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WIMYMCO.
For Foop & BEVERAGES
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SAPSA rebrands as
MYMCO for Food
Beverages

Introducing the original
Lemonade and Red
Apple Cider flavors to
the Egyptian market
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Introduced new creative
flavors for the Egyptian
Market like Manderine
and Pineapple
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Introducing 1 Liter
bottle for Apple,
Lemonade, Pineapple,
and Mandarine flavors
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We brought back the
glass bottles with 4
different flavors
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